
Since the turn of the century,
the landscape of healthcare has 
undergone immense change.

Now, a few macro trends
are causing tailwinds in
the industry:

Bringing Access
to Medical Supplies
into the 21st Century

 2020 1.0 Billion

The Board also consists of exceptional Directors with diverse
expertise in the medical and healthcare industry.

Abdul Ladha
Chairman and CEO
Mr. Ladha holds 30 years of
business and capital market
experience. As Chairman 
and CEO of Ableauctions.com
Inc., he successfully:

Developed technology to bring
auctions online in the 2000s.

Led Ableauctions.com Inc. to
become one of the pre-eminent
supplers of live auction
technology, uplisted company
to NYSE American.

Will Filion
Advisor - Operations
Mr. Filion brings decades of
experience in the North American
pharmaceutical industry.

Craig Loverock
CFO
Mr. Loverock is a proven financial 
executive and licensed CPA (Canada), 
with over 25 years’ experience
in accounting and finance roles
across North America and the UK.

Dr. Dedeshya
Holowenko
Gold medal recipient
in Chemistry BSc

Dr. David Vogt
Launched 10 information
technology companies
(currently CEO of two)

By scaling its e-commerce business, Lifesupply
is bringing customers better access to medical

products and saving costs along the way.

2019–2021

Lifesupply is expanding by identifying
and acquiring profitable businesses in the 
health and medical supplies marketplace. 

By consolidating a number of players,
the company is building a more 
streamlined competitive national player.

Acquisition
Growth Strategy

The company is well-positioned 
to achieve its highly-anticipated 
IPO listing, targeted in 2022.

What’s next
for Lifesupply?

VISITORS176% ORDERS18% REVENUE11%

What Makes
Lifesupply Different?

Leaders at the Helm

Lifesupply’s e-commerce platform offers over 
55,000 medical products to consumers, 
drop-shipped right to their door.

Combined with a retail presence in key markets,
and an expanding distribution network, Lifesupply's
omnichannel approach is highly unique.

Healthcare
on Demand

Barrett Sleeman
Supervised $5 billion loan
portfolio for the Royal Bank
of Canada

Keith Dolo
Previously VP of Robert
Half International (S&P 500
company, listed on the NYSE)

Dr. Margaret Clarke
Among top 100 physicians
of the century (Alberta
Medical Association)

The company’s vision is to become the preeminent online supplier 
of medical equipment in the country—and the numbers show that 

this strategy is helping it scale its growth.

BRANDS

Distribution of
medical products

Online retail sale
of 55,000

medical products

Flagship retail store,
pharmacy and
medical clinic

Wheelchairs

Masks and gloves

Diabetic
equipment

Syringes

Mobility scooters

Products
range from: Ostomy products

Consumers want quicker, faster and easier access
to medical products, at competitive prices.

Aging Population
By 2030, the global population
(aged 60 and above) is expected
to increase by 34%.

An anticipated increase
in demand for medical
products, drugs and
related services as the
population ages and
chronic diseases advance.

Percentage of 60+
demographic over 10 years
Canada United States

IMPLICATIONS

Source: WHO

1.0 Billion

1.4 Billion

Digitally-driven Healthcare
More convenient access is becoming an expectation.

The use of telehealth is now 38x higher compared
to pre-pandemic times.

Source: McKinsey

Growth in telehealth usage Measured in claims volumes

A combination of demand 
and digitization is driving 
the future of healthcare.

IMPLICATIONS

2030P 22.5% 2030P 20.6%

2020 18% 2020 16.9%
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That’s 1 in 6 people.

In the medical supply chain, small retail operations 
and pharmacies are the “middlemen”, and remain the 
largest customers of distributors.�

Consumers get the short end of the stick: the existence of “middlemen”
raises the final cost of products, and limits access available for customers.

Base product price

$10

MANUFACTURER

WHOLESALE 
DISTRIBUTORS

RETAILCUSTOMER

$11–$12

10–20% Price margin added

20–50% Price margin added

New sticker price

$13.20–$18
New sticker price$15.65–$22.50

Store Price

Despite the digital transformation across 
certain healthcare segments, very few 
advances have been made in the 
procurement and distribution of medical 
products themselves.

THE PROBLEM?

The company specializes in optimizing 
the medical supply space, with an 
e-commerce-first approach.

THAT’S WHERE LIFESUPPLY COMES IN.

A Convoluted
Supply Chain Most industries have enhanced 

their supply chain capabilities by:

Digitizing 
their platforms

�

Going
direct-to-consumer

Reducing the 
number of middlemen

These benefits help reduce prices, and improve a 
company’s overall alignment with the consumer.

An Industry Up for Grabs
Across Canada and the U.S., the medical supplies wholesaling
and retail markets offer a highly sought-after opportunity.

Lifesupply sees a unique opportunity in this 
multi billion-dollar environment.�

+2.6M +17.1M

Source: Pharma Franchise Help
*Note: Percentages reflect average markup margins
for generic medicines. Product and sticker prices
are examples for illustration only.

The healthcare industry is ripe for disruption and consolidation.
Lifesupply is ready.

visualcapitalist.com@visualcap/visualcapitalist

LIFESUPPLYHEALTH.COMLIFESUPPLYHEALTH.COM

Want to know how Lifesupply is disrupting
healthcare through digitization?
Want to know how Lifesupply is disrupting
healthcare through digitization?

Sign up to receive updates and follow
the company’s progress.

Average order values are seeing
9% growth year-over-year thanks
to rising customer trust in the
Lifesupply brand.

New sales channels are
being launched in 2022,
and are expected to continue
driving revenue growth.

Major players only hold a small
fraction of the market. 

Wholesale

Source: IBIS World

U.S.

1.2%
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$21.4B
CANADA

$3.7B

Health Stores
(Total revenue)

RetailRetail

Market Share of Minor Players

Online Medical
(Total revenue)

NORTH AMERICA

3.5%
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$17.2B

CANADA

90.9%

worth $3.6B
U.S.

96.9%

worth $19.5B
NORTH AMERICA

75.0%

worth $12.9B
U.S.

66.6%

worth $225.2B
CANADA

62.9%

worth $29.6B

Aging Population

Digital Innovation 

E-commerce Adoption 

Estimated population
of 60+ demographic in 2020

Estimated population
of 60+ demographic in 2030

Pharmacies & Drug Stores
(Total revenue)

U.S.

3.1%
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$338.2B
CANADA

$47.2B
1.9%
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Major Players Minor Players

Pharmaceuticals & Pharmacy
Supplies Wholesaling

(Total revenue)

U.S.

2.5%
$868.8B

41.8%

U.S.

76.9%

CANADA

CANADA

2.0%
$59.8B

Small, regional wholesalers 
dominate the market, but do
not offer a digital-first approach.

Medical Supplies
Wholesaling
(Total revenue)

84.7%

U.S.

U.S.

2.6%
$268.7B
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CANADA

CANADA

$21.7B
Est. annual growth 1.5%
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Major Players Minor Players

Est. annual growth 4.4%
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worth $19.1B worth $227.5B worth $45.9B worth $363.1B


